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As South Africans continue to face a lingering energy crisis, we 
need to find ways to work more gently with our environment 
and resources. That threshold - where demand overcomes 

supply - is a frightening possibility. Everyone will need to engage in 
the fight to keep the lights on. A more efficient use of our resources 
is still the most powerful weapon we have in addressing this crisis.

Thought behind ‘The Green Hour’?

In partnership with The Southern African Association of Energy Ef-
ficiency (SAEE), ‘The Green Hour’ was born. It came about through a 
desire to address the energy struggles that we are experiencing – and 
will experience increasingly in the future - and to offer a platform 
to discuss and educate as many as possible on the need for energy 
efficiency. People - from managing directors to housewives - need 
to talk about ‘sustainable environmental’ issues and develop their 
knowledge about the efficient use of our natural resources. So… a 
national conversation began engaging these good news stories and 
attempting to create this awareness. 

What is ‘The Green Hour’?

‘The Green Hour’ is a one-hour radio show on Kingfisher FM, a 
family lifestyle and community driven radio station, broadcast in 
Nelson Mandela Bay on 103.8 and 107.5 and available on live stream-
ing through the website www.greenhour.saee.org.za, showcasing 
energy saving champions in communities around South Africa. It 
gives them a platform to share their good news stories in the hope 
that others will be inspired to use energy more efficiently. We have 
seen ‘The Green Hour’ make a substantial contribution to Kingfisher 
FM’s listeners, branding the station as a Green/ Energy Efficient (EE) 
Awareness media house educating the public on the sustainable use 
of resources. In Nelson Mandela Bay ‘The Green Hour’ and Kingfisher 
FM are known as the ‘EE Champions’ sharing energy saving tips and 
good news stories of individuals and companies who are making a 
meaningful contribution. 

Episodes

Topics are selected on the basis that they showcase champions in 

our communities that have made sustainable differences. Many 
Green Hour (GH) episodes have covered a wide range of topics that 
have catered for listeners across the board. Some examples include 
GH25 with the Technology Innovation Agency and Heather McEwan 
from the Green Business Guide on GH26. On GH27 the Energy 
Training Foundation was featured. GH28 focused on Measurement 
and Verification Centres and the work they are doing. On GH31 we 
spoke about light sensors with Electrosense and more recently on GH 
55 we spoke with Eveready on their new EE lighting manufacturing 
plant. We featured recycling on GH20, GH32 and GH53 with PETCO, 
The Waste Trade Company (GH32) and Moladi Construction (GH34). 
Lisa Reynolds recently joined us to discuss the new Green Building 
Standards on GH44. Other topics have included: ISO 50 001(GH18), 
SAEE Bursaries (GH39), Green Fund with the Industrial Development 
Corporation (GH41), National Cleaner Production Centre (GH37), 
Department of Trade and Industries Independent Power Producing 
Procurement Programme (GH45), Eskom’s eta Awards (GH47), Es-
kom’s EE Lighting competition (GH48), and most recently we heard 
about the Fracking Conundrum on GH43 to name a few. We have 
featured companies, industry leaders, residential owners and prop-
erty developers - all who are leading the drive to switch off and save. 

Media platform – development of ‘The Green Hour’

To continue the legacy of what has been started, we felt we should 
broaden the media platforms from not only live on radio, but to pod-
casts on the blog to a social media strategy and daily news updates 
linking ‘The Green Hour’ back to these various platforms. This multi 
pronged strategy has proved to be very effective in creating a legacy 
with SAEE members getting regular news and podcast updates, and 
other stations showing interest in what we are doing. It has also meant 
that ‘The Green Hour’ can be a national conversation on EE with our 
content and focus on National and International level. On-line listen-
ership has grown at a steady rate and recently over 20 000 people 
were recorded to be listening to ‘The Green Hour’ online. Facebook 
has received 48 175 hits to date and the more popular Twitter page 
has connected with an incredible 185 950 people. Another successful 
element has been the daily energy news update which gets posted on 
the social networks as well as to the members of the SAEE. 
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Networking

The response has been overwhelming to the point that we have seen 
‘The Green Hour’ go way beyond a one hour radio show and move 
to become involved in training, empowering and education in the 
region. Networking with business has played an important role in the 
success of the show with regular involvement in action groups and 
networking evenings run by the SAEE and ‘The Green Hour’. During 
the one year that we have been doing the show we have helped 
people understand how small changes can have a big impact on their 
energy consumption. Dr Steve Lennon, Eskom’s Group Executive 
on Sustainability says: “General public awareness is a vital step in 
addressing the energy challenges we face in this country. We need 
more programmes like ‘The Green Hour’, to educate and inform South 
Africans about the importance of reducing their electricity consump-
tion and the benefits to them and the environment.” 

Most understood and misunderstood issues

People didn’t know about EE and so the messages need to be heard 
many times over. We need to change the way we package the 
information and the platforms we use but people are buying into 
the idea. The programme has grown in response to the demand for 
more information from listeners and the flexibility of a community 
radio station has also allowed the programme to flourish. Listeners 
are now buying into the EE message and are starting to change their 
behaviour. From residents the issue of rebates and geyser use are the 
most misunderstood topics with financial savings being the obvious 
most spoken of issue requested. Industry is very interested in the 
new Energy Management Standard ISO 50 001 [1] and the possible 
tax incentives coming in 2013 but the highlight has been hearing 
the stories and methods of energy saving from these companies 
across South Africa. It is a privilege to provide a platform for these 
stories to be told. Fracking and Nuclear Energy still remain our most 
controversial topics and receive the most response.

Eastern Cape Branch

From the success of ‘The Green Hour’ and the incredible networks 
in Nelson Mandela Bay such as the Business Chamber, we launched 
the first SAEE Regional Branch. This included a Conference and 
three networking evenings to date with tremendous support from 
local industry. ‘The Green Hour’ and the Eastern Cape Branch have 
added tremendous value and awareness of the SAEE and we have 
seen SAEE membership growth and recognition that the SAEE will 
play a key role in the regional development through our efforts. We 
are represented on the Sustainable Resources and Renewable Energy 
Task teams at the Business Chamber and recently been invited to join 

the Regional Innovation Forum to contribute to local input and the 
Energy Agenda of the region. Recently ‘The Green Hour’ won the AEE 
Best Community Award and made the semi finals of the Eco-Logic 
Awards and won Eskom’s eta Award for Energy Efficiency Awareness. 

Conclusion

‘The Green Hour’ will continue to share good news stories of EE 
champions and create awareness that there is still a lot of work to 
be done in sustaining our effective Energy use. We would like to 
see our role in educating young people grow through the SAEE’s 
Youth Development Programme focusing on children, teenagers and 
students. We have a wonderful opportunity to expand ‘The Green 
Hour’ to other radio stations but that would need to be packaged in 
a produced ‘hour’ which will require three hours per show. A daily 
Energy Saving Tip called ‘The Green Minute’ produced for radio sta-
tions is another exciting idea we are working on and we would like 
to increase our efforts on all our media platforms including: Radio, 
web, social media and print. All interviews conducted are available 
on the blog www.greenhour.saee.org.za.
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If not us, who? If not now, when?

Join the national conversation on ‘The Green Hour’
Wednesdays from 08:00 – 09:00

On Kingfisher FM, broadcast in Nelson Mandela Bay on 
103.8 and 107.5

Also available on live streaming through the website
www.greenhour.saee.org.za

Gareth Burley

Abbreviations

AEE – American Association of Energy Engineers
EE – Energy Efficiency
GH – Green Hour
PETCO – PETCO’s objective is to promote and improve the waste 

management and recycling of post consumer Polyethylene 
Terephthalate (PET) products on behalf of all stakeholders in the 
PET industry in South Africa.

SAEE – Southern African Association for Energy Efficiency


